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THROUGH QUALITATIVE RESEARCH USING  

IN-DEPTH INTERVIEWS 
 
Purpose and Objectives 
 
Purpose: 
 
Throughout this project, we expect to gain advice from seasoned practitioners regarding the 
skills and expertise students should obtain before entering the field. We also hope to gain more 
knowledge about how the field operates in general, and the diverse things you can do with public 
relations.  
 
Objectives: 
 

- To learn the skills and experience public relations students need to acquire before 
entering the field to be able to set themselves apart. 

- To become aware of the different tasks and responsibilities public relations practitioners 
handle on a regular basis. 

 
Methodology 
 
We set up interviews with two public relations practitioners via phone and e-mail. Both 
practitioners interviewed wanted to do a phone interview, rather than using Skype. Both 
interviews were conducted on Feb. 27. Alli contacted Brittney Osikowicz, account executive for 
Ketchum, at 4:30 p.m., and Juliette contacted Brittany Bridges, membership and reservation 
sales manager for the Museum of Science and Industry at 10 a.m. Alli recorded her 17-minute 
interview using a microphone attachment and Audacity and Juliette recorded her 25-minute 
interview using a digital recorder, then uploaded it to Adobe Sound Booth and Audacity. Both 
interviews were exported as an mp3 file using the LAME program and then uploaded to both 
students Wordpress blogs using the box.net widget. 
 
Results 
 
Students in public relations should recognize that value of internships and do as many as 
possible in as many different types of PR to broaden their knowledge and expand their 
network. 

-  “Do as many [internships] as you can and if you can make them as diverse as possible. If 
it's possible, intern in an agency setting, try to do a corporate setting. It gives you a more 
diverse skill set and it also kind of helps you differentiate where you might see yourself 



fitting best. So I think internships are absolutely essential and it's really the stepping stone 
to a career in PR.” ~Brittney O. 

- I think what I recommend is definitely two or more internships. What’s going to happen 
is you’re going to get yourself out there and start meeting influential people and people 
who will help you get where you want to be. So networking is the main benefit of the 
internship. ~Brittany B. 

 
Students in public relations should recognize the value of different aspects that make them 
diverse besides internships and creating a broad network, such as knowledge in social 
media, good writing skills and professionalism. 

- “It's becoming really an essential part of every PR plan we build for every client. We do 
everything from, you know, Twitter to Facebook. Blog outreach is huge. The great thing 
about you and people your age is you're living it, whereas people who are in PR already, 
some of them are learning it, but you're really living it, so I think that you can use that to 
your advantage. Another thing I would add there is be conscious of your profile in social 
media channels. Make sure it's clean and professional and don't put anything online you 
wouldn’t want your boss or a potential employer to see.” ~Brittney O. 

- “I mentioned before I can’t really stress enough in PR there are many different facets. 
You need someone who can communicate well. You’ve got one side of PR where you do 
a lot of writing. I personally am not a good writer and that’s not my forte…but I will just 
say that you have to somewhat like writing, you don’t have to love it but you have to be 
decent at it.” ~Brittany B. 

 
The field of public relations is diverse and it is important to find your niche.  

- “I think what I like best about it is kind of a combination of using business skills and 
being really creative. So it’s kind of like a 2-in-1 kind of thing and that's really what I like 
best about it. Also, I get to work on food clients, which is something that I really like. So 
I get to work on two clients that are really food focused so that’s something I would 
say...when you're thinking about jobs and looking at agencies, look at their clients and 
see who they represent. If you really have a passion for something, it's possible to kind of 
work in that area by working in an agency.” ~Brittney O. 

- “I manage and oversee the membership department and I strategically plan for different 
programs and I do long-term and short-term planning, and I also handle community 
relations side where I reach out to large corporations for sponsorships, so they can 
sponsor membership events. As well as the networking and the sales side, where I sell 
events and that’s where I met you, going out there promoting and selling memberships 
programs. I wanted to let you know that that’s the sort of the beautiful thing about PR and 
mass communication you are always doing a lot of different things.” ~Brittany B.  

 
Conclusion 
 
We learned a lot of things by interviewing the public relations practitioners, including some 
things we had not considered before. It was beneficial to receive advice from someone who is 
currently working in the field. If we were to create a campaign to attempt to attract students 
towards public relations, it would be important to highlight the diversity the field offers. After 
graduation, students can work in an agency, corporation, or non-profit. Within these fields, 



practitioners can deal with various public relation specialties such as community relations, crisis 
communications and brand management. It would also be important to highlight the experience 
necessary to enter the work force, and show that the profession is not just the glitz and glamour it 
is sometimes stereotyped.  
 
Appendices 
 
This section includes all interview questions, transcripts and e-mail correspondences between the 
researchers and the respondents. 
 
 
Interview Questions 
These were prepared beforehand as a guide but some additional questions arose during each 
individual interview 
What type of PR do you practice?  
What do you like best about working in PR? 
How do you recommend someone gets started in the field? 
What interests or skills should someone have who is interested in entering the field? 
How are the job prospects these days? 
What advice do you have for students who trying to get a job in PR? 
What kind of starting salary do you think a recent graduate can expect to get in this field?    
What is the most important thing to know in PR?  
Do you use social media? If so, what type and how important is it in the field? 
 
Interview Transcript between Alli and Brittney Osikowicz, Account Executive 
at Ketchum 
*Phone rings* 
Brittney Osikowicz: This is Brittany 
Alli Harris: Hi Brittany, its Alli Harris. How are you? 
B: Hi Alli! How are you? 
A: Good 
B: Good, what's going on? 
A: Oh nothing. Thank you for agreeing to do this interview with me. 
B: No problem, happy to help. 
A: I just wanted to remind to remind you that I’m recording this on my computer 
B: Ok, wonderful 
A: Yeah because we have to like turn it into a pod cast and all that 
B: Yeah so that's cool. So then you post it on your blog? 
A: Yeah then we're gonna do that 
B: Oh great, alright well I’m ready whenever you are 
A: Okay, well what type of PR do you practice? 
B: Well I work in a PR agency, which is, you know, essentially a consulting agency that clients 
hire to conduct public relations on behalf of them in conjunction with their internal PR 
departments and specifically I work in brand marketing, which is generating positive publicity 
for the brands that I represent. We really work to communicate with consumers, you know, 



through media, through different people who might influence those consumers and also directly 
with consumers. Really we develop PR programs to, again, generate publicity for the brands and 
companies that we represent. 
A: So do you work pretty closely with the marketing department? Or is it just PR? 
B: Yeah, typically. My main clients are the canned food alliance and the Kellogg Company so 
specifically with the Kellogg Company, we work in conjunction with their internal public 
relations department as well as brand managers who are responsible for overseeing the entire 
brand portfolio. 
A: Okay. So what do you like best about working in PR? 
B: I think what I like best about it is it's kind of a combination of using business skills and being 
really creative. We work with brand managers who are responsible for the success of that brand 
to really figure out how PR can best support their goals, you know, their business goals. We help 
to really bring that to life through PR, but it's also creative at the same time. We get to do really 
creative writing and brainstorming and things to, you know, really exercise that part of our brain. 
So it’s kind of like a 2-in-1 kind of thing and that's really what I like best about it. Also, I get to 
work on food clients, which is something that I really like. I love trying new restaurants and 
foods, cooking, things like that. So I get to work on two clients that are really food focused so 
that’s something I would say...when you're thinking about jobs and looking at agencies, look at 
their clients and see who they represent. If you really have a passion for something, it's possible 
to kind of work in that area by working in an agency. 
A: Right. So when you got started did you already have some sort of a business background or 
was that something you just picked up along the way? 
B: It’s something you pick up along the way…that's something you really get on the job. You 
really learn and understand your clients business, whether it’s a consumer package good, 
whether it’s retail, or pharmaceuticals, it's really essential to understand what drives their 
business. Looking at their competitors and really understand the competitive landscape and it’s 
certainly something you can try to do long the way but it’s something you definitely learn on the 
job as well. 
A: Okay because I was actually considering maybe getting a minor in business 
B: You know, if I was going back and doing it again I would have minored in business. I didn't, 
but I would definitely think that that would be a positive thing to do 
A: Yeah my teachers are always talking about trying to set yourself apart and stuff so I thought 
maybe that would help 
B: Yeah, definitely. Mmhmm.  
A: How would you recommend that someone get started in the field? 
B: I would say definitely internships. Do as many as you can and if you can make them as 
diverse as possible. If it's possible, intern in an agency setting, try to do a corporate setting. I 
interned in the marketing communications department of a health system, in addition to an 
agency, in addition to corporate. So I really got a taste of all the different kinds of PR by doing 
that. It gives you a more diverse skill set and it also kind of helps you differentiate where you 
might see yourself fitting best. So I think internships are absolutely essential and it's really the 
stepping stone to a career in PR.  
A: What's the best way to go about getting an internship? Because that's definitely something I 
want to do over the summer. 
B: Yeah definitely. You can really start at monster.com. Almost all places will list jobs posting 
there, and also use your network. I don’t know if you're on LinkedIn but I mean I think that's 



how we got connected through Dr. Burns so LinkedIn is a really great tool to kind of find people 
and find people who know people and you definitely have to have the skills to back it up. It’s not 
just who you know, it really is what you know. Just knowing someone who can get your resume 
to the top of the pile or things like that or call attention to your application can only help. As you 
can imagine, there are a lot of applicants for every position. But I would start looking online and 
asking everybody in your network what they know about. 
A: Yeah I know the job prospects these days aren't the best. That was also something I wanted to 
ask you about…if you had any insight on that. 
B: Yeah I mean it's definitely tough economic times for everybody. I mean our clients, 
everywhere, are feeling the pinch. Budgets under a lot of scrutiny; they’re being asked to cut 
corners wherever they can. But with that said, I think they're still, I’m still seeing sort of 
selective hiring for really specialized skill sets. The industry as a whole might not be in a huge 
push to hire, they still are hiring, especially for people who might have expertise in social media 
or who might be bilingual or can really bring something, differentiate themselves, bring 
something really valuable to a position. With that said, I think a lot of companies are definitely 
still hiring interns so I haven’t see that slowing down a whole lot, so I think those are kind of 
your best avenues in even though the hiring process really has kind of slowed a little bit lately.  
A: Yeah I actually was going to ask you about social media too…like how important that is, and 
if there's like a certain type that's the most important to be familiar with, and how much you 
actually use it in PR and stuff like that.  
B: It's becoming really an essential part of every PR plan we build for every client. We do 
everything from, you know, twitter to facebook. Blog outreach is huge. There’s a big network of 
mom bloggers and I communicate with moms on behalf of several of our clients. A lot of them 
are online and a lot of them are blogging and what we do is we really figure out the best way to 
insert ourselves in those conversations and really start to generate kind of online chatter and 
online buzz. The great thing about you and people your age is you're living it, whereas people 
who are in PR already, some of them are learning it, but you're really living it, so I think that you 
can use that to your advantage. Another thing I would add there is be conscious of your profile in 
social media channels. Make sure it's clean and professional and don't put anything online you 
wouldn’t want your boss or a potential employer to see. 
A: Right, because they do have access to all that 
B: Yeah, mmhmm, of course. I mean I’ve been on facebook myself for several years, and it 
started as a way to really keep in touch with my college friends, but now I’m friends with 
colleagues, I’m friends with my boss, and our clients are on, so you really have to be aware of 
the image you're presenting and just make sure, it can have some personality to it, but make sure 
it's as professional as possible. Not professional but I mean make sure you're presenting yourself 
in a way that you would be proud of. 
A: Yeah, so other than social media, what are some other skills or interests that you think would 
be good for something trying to enter the field? 
B: I think that writing is really cornerstone of working in public relations. A lot of times 
whenever you intern or interview for an internship position, kind of the first screening is a 
writing test. They want to know that you know the fundamentals of being a good writer and you 
can be a creative writer if you need to. So building off that, I think it's important to be a good 
communicator in all arenas…whether you're speaking, whether you’re writing, just knowing you 
know how to do that in a really effective way goes a long way in PR. 
A: They have you do a writing sample in your interview or application process? 



B: A lot of times; I’ve seen several different places I’ve either worked or interned or applied for, 
yeah certainly you do some sort of writing task. 
A: Oh okay, well that's good to know. 
B: Yeah, and I would just say professional communication all the way around. Just for example, 
the e-mails you sent me were great, very professional. Just kind of avoiding sort of this text 
message lingo and things like that and just really presenting yourself very professionally is 
important. 
A: Alright well thank you for that 
B: Yeah  
A: Do you have any advice for students that are going to be trying to get a job in PR? 
B: Yeah I would say to number one network as much as you can. That just means keeping in 
touch with all of your contacts. Everybody who you've spoken to, I would encourage you to keep 
in touch with them. If it's maybe your first internship, keep in touch w/your supervisor, keep in 
touch with your boss. And even when you don't think you need anything just kind of keep the 
line of communication open because you never know when something might come up and they 
might be able to help you out with something, or them might see an opportunity that they would 
pass on to you. Really just keeping as strong of a network as you can, and I would also say to 
don't be afraid to intern even after you graduate. That is really right now one of the best paths to 
a full-time position. Because you’re attractive to employers whenever you're graduated from 
college and you're most immediately available should a full-time position arise, interns are really 
the first pool of applicants they look at I think. And a lot of times, I would even consider 
internships rather than just an intern, it’s almost like a short-term regular staff position. I know 
our interns they do a lot of the same work as our entry level account coordinators, so I think a lot 
of internships are very, very valuable in that respect because you get to truly feel like a member 
of a team as opposed to someone who's just there getting coffee, I don't think that's really the 
case anymore 
A: That's good to know. So would you encourage trying to build up your internships rather than 
trying to go on with schooling and maybe get a master’s? 
B: I think it depends exactly on what you want to do, but I think internships are absolutely 
essential right now. I mean, even if you're graduating, there's people who have done multiple 
internships and things like that. They're valuable to help you assess where you want to go in PR, 
they're valuable to help give you experience and help kind of build your network and start 
making these connections. So yeah, I think internships are absolutely essential. 
A: So after someone graduated from undergrad you think that would be a better path to take then 
continuing more schooling? 
B: I think that's really up to the individual, it depends on exactly what you want to do, but I think 
going into entry level public relations, at least right now, a masters degree is not essential or 
necessary. Not to say that it couldn't be valuable, but I don't think it's a requisite for getting your 
first job in public relations. 
A: Okay because that's just something I’m trying to figure out now, like what I want to do after I 
graduate and all that. 
*got disconnected* 
A: Okay, I got it (back on) thank you. 
B: Yeah, sorry about that. 
A: Anyways, so what kind of starting salary would you think would be reasonable to expect for 
someone that's just now entering the field? 



B: It really, I would say, varies by market and it varies by the type of PR job you're getting, the 
setting. A salary in New York is going to be a lot different then a salary in maybe a smaller city. 
And it also depends on whether you’re working in an agency or in a corporate setting. I would 
encourage you to look at the entire compensation package, not just your salary. Look at your 
health benefits, look at 401K, and kind of evaluate. And also keep in mind even though some 
starting salaries might seem kind of low, but a lot of times at that level you're eligible for 
overtime, so that's something to consider whenever you're evaluating  a salary package. 
A: So is it usually that the bigger companies offer better packages or does it not really matter? 
B: Not necessarily. I can only draw on my own knowledge, but I would say just whenever you're 
evaluating a salary package to kind of do research in the city that you're in and similar positions 
and kind of see if it's in line with the average. 
A: Okay, are there any important points you want to close on? 
B: I think we covered the main points that I wanted to say. I mean again PR is just about two 
way communication and that's becoming really important right now and just being as authentic 
as possible when we communicate with people. Social media's opened a whole new world for the 
way we conduct public relations and I think it's really important to just...we look at conversations 
all the time, we follow certain blog targets, if we want to pitch we follow them really closely, we 
read what they're posting about and we want to make sure that when we communicate with them 
on behalf of our clients that it's really in the best, most genuine way possible. Mom bloggers, for 
example, don't just want a PR rep talk to them; we need to talk to them in the way they want to 
be talked to. If that makes sense at all, without a whole lot of context, that's been something 
we've been really conscious of lately. Really tailoring your message to the audience. 
A: So you do actually pitch to bloggers? Because that was something we were talking about in 
my writing class and just how it's different pitching to bloggers then pitching to traditional media 
B: Certainly, yes we do. Everything we pitch now most of the time we pitch to media and we 
pitch to bloggers and with bloggers it's really talking to them in the tone of their blog. It’s really 
figuring out how they would want someone to approach them and, again, not being overly 
corporate speak or anything like that. We really just want to talk to them in their own tone and 
also identifying ourselves. Like I would never pitch a blogger just trying to act like I’m regular 
Joe consumer, I would say just really casually: hey I’m Brittney, I work on behalf of client X. 
Just to let them know, disclose, who we are and who we're contacting them on behalf of is 
important too. Just being really transparent about the way you do things. 
A: Yeah, well thank for all of your advice. I really don' have more questions, but you've been 
very helpful. 
B: Oh great, I’m glad. You're certainly welcome. If you think of anything else you're welcome to 
run that be me, but I’m glad I could help you out. 
A: Alright, well thank you! 
B: You're welcome 
A: Alright talk to you later, bye. 
B: Alright, bye. 
 
E-mail correspondence between Alli and Brittney O. 
 
Hi Brittney, 
 



I am a public relations students in Dr. Burns' research class at USF and we are doing an 
interview project. She gave me your name/e-mail as a good PR practitioner to contact. I was 
wondering if you would be available for a short (15 minutes approximately) phone or skype 
interview. This would then be turned into a podcast and posted on our blog for the class (mine is 
alliharris.wordpress.com if you want to take a look). The questions would just be basic questions 
about the field, your experiences and advice to students. Please let me know if you would be 
willing to participate! 
 
Thanks, 
 
~*Alli Harris*~ 
 
Hi, Alli. 
Thanks for your note; I would be happy to participate in your project and conduct an interview.  
If want to do the interview this week, I am available late Tuesday evening, early Wednesday 
evening or Friday between 1-5 p.m.  Just let me know.  Please give my best to Dr. Burns! 
  
Brittney 
 
Brittney, 
 
Great, thanks for agreeing to participate! I am available Tuesday after 9:30 p.m. or Wednesday 
after about 4:45. Let me know which time works best with your schedule. If neither of those 
times work I can be available on Friday too. Also, did you want to do the interview on Skype or 
over the phone? 
 
Thanks, 
 
~*Alli Harris*~ 
 
Alli, 
  
Let's do Tuesday after 9:30.  Phone would work best for me.  My cell phone number is 
336.255.1567.  Do you have a list of questions you could provide in advance?  
  
Best, 
  
Brittney 
 
Brittney, 
 
Okay, I get off work at 9 and then have to drive home so you can probably expect my call around 
9:45. My number is 772-485-2196. Here are my questions: 
 
What type of PR do you practice? For example- crisis, community relations, etc… 
What do you like best about working in PR? 



How do you recommend someone gets started in the field? 
What interests or skills should someone have who is interested in entering the field? 
How are the job prospects these days? 
What advice do you have for students who trying to get a job in PR? 
What kind of starting salary do you think a recent graduate can expect to get in this field?    
What is the most important thing to know in PR?  
Do you use social media? If so, what type and how important is it in the field? 
Also, I would be more then happy to hear anything else you may want to add! 
 
Talk to you tomorrow, 
 
 
~*Alli Harris*~ 
 
Brittney, 
 
I have been having problems with my audio recording software that I have to use to record our 
interview. I e-mailed Dr. Burns but I don't know if she will get back to me and I'll be able to 
figure out the problem in time for our interview that is scheduled for tonight. I hate to ask you 
this but is there any way we can reschedule for tomorrow after 4:45 or Friday? I am so sorry for 
the inconvenience. 
 
Thanks, 
 
~*Alli*~ 
 
Alli, 
No problem at all!  I could talk tomorrow between 6 and 7 p.m. or between 2-5 p.m. on Friday.  
Let me know what works for you. 
  
Brittney 
 
Alli, 
My schedule has been shifting this week - tomorrow evening is no longer good, but I am still 
available anytime between 2 and 5 p.m. on Friday.  
  
Thanks! 
Brittney 
 
Brittney, 
 
Okay let's plan on Friday then. I'm going to have Dr. Burns look at my computer tomorrow and 
then I will know if I can use my computer or if I will have to borrow someone else's so I will e-
mail you tomorrow with the exact time for Friday. 
 
Thanks for being so flexible! 



 
~*Alli*~ 
 
Alli, 
Sounds good to me!  Looking forward to talking with you. 
  
Brittney 
 
Brittney, 
 
I picked up what I needed for my computer today so we are good to go for Friday! Is 4:30 okay? 
 
Thanks, 
 
~*Alli Harris*~ 
 
Alli, 
Sure - let's plan to talk at 4:30 on Friday.  
  
Thanks! 
Brittney 
 
Hey Brittney, 
 
I just wanted to thank you again for the interview. You really provided a lot of beneficial 
information and said some things that I hadn't really thought of or heard before. Thank you for 
taking the time out of your schedule to answer my questions and offer your advice. 
 
~*Alli Harris*~ 
 
Alli, 
You're certainly welcome!  I was more than happy to help you out with your project and if you 
ever have any questions outside of this project, or want any advice, don't hesitate to contact me.  
  
Brittney 
 
 
Interview transcript between Juliette and Brittany Bridges, Membership and 
Reservation Sales Manager at MOSI 
Brittany:  I want you to know that what I do because we have a pr specialist at MOSI. I am the 
membership and reservation sales manager. So what I do is I manage and oversee the 
membership department and I strategically planned for different programs and I do long-term 
and short-term planning and I also handle community relations side where I reach out to large 
corporations for sponsorships, so they can sponsor membership events. As well as the 
networking and the sales side, where I sell events and that’s where I met you going out there 
promoting and selling memberships programs. So, yes PR is integrated into my current job 



description but that’s not all that I do, so I wanted to let you know that that’s the sort of the 
beautiful thing about PR and mass communication you are always doing a lot of different things. 
I wanted to let you know that before we got started. 
 
 
Juliette: So you do community relations but you are also doing the sales of memberships and 
then you are managing accounts or people with the accounts. 
Brittany: Yes, I pretty much mange the entire department. I deal with crisis resolution. I handle 
all of our membership inquiries. I hire and train all the membership staff that then handles our 
members, so I do a lot of things that are pretty heavy loaded. Working at a nonprofit you 
typically are doing the work of ten people but I’ve you learn a lot. 
 
Juliette: Right. What are some of your daily task compared to a weekly or a monthly goal?  
 
Brittany. Of course you are always going to get tons of emails. And you have to respond to 
emails and phone messages within one or two business days, a good business practice. Of course 
you’re dealing with members. Our members are our foundation and they support MOSI. There 
60 percent of our revenue. 
 
Juliette: I’m sorry, what percent do they make up 15 percent? 
 
Brittany: 60 percent. So, we always want to get back to them as soon as possible because they 
are our main support. I also work a lot cross departmentally. I actually fall under the 
development and marketing umbrella, so I am constantly working with the marketing team and 
operations staff. Once a week we have a marketing meeting where we all get together it’s a 
meeting of the minds. We kind of collaborate and it really is, I don’t know what industry your 
trying to get in, but nonprofit you’re doing a lot of work with many departments, so that’s really 
nice. Going back to my daily duties, after I complete returning all those calls and returning all 
those emails that are handed to me,  I would then continue to work on the several projects. For 
example, right now we are working on acquisition mail peace.  It’s a direct peace that will be 
going out to our members. What we are trying to do is basically attract effective members to 
come onboard to join Mosi. It’s a special offer which they will receive two Body World tickets if 
they become a member. There is so much that goes into that. I edit the web pages that go along 
with the direct mail peace. I put together the reports of the mailing lists so that we can get them 
out to our members. What’s really neat about this mail peace is because what we did this is an 
acquisition peace so we are really trying to get new members. We actually had the St. Pete times 
take our current membership database and they took a mirror image of our current members so 
all of our demographics they loaded with their current St. Pete Times members and so we got 
25,000 names that are not currently members of MOSI and that’s what we will be mailing it to. 
And it’s very interesting to see the data from the St Pete Times.  
 
Juliette: Their demographics kind of? 
 
Brittany. Right. What they did is they crossed out their members. That’s another piece of my 
job. I look at our data and demographics and tailor it to different campaigns and different mail 



peaces towards particular demographics that’s a whole other peace of the puzzle. What you 
created is something that’s going to be tailored to your audience.  
 
Juliette. So when you say specific demographics, can you give me an example? Like female, 
male African American, Asian.  
Brittany. Sure. When we say demographics, we are typically speaking of your salary group. A 
majority of our members, 40 percent, make over 100, 000 dollars and 60 percent make under 
100,000 dollars, so were talking about salary. We are also talking about age. 56 percent of our 
membership they are people between the age of 20-50 and do not have children. Which is 
surprising to find out because we have not done a profiling of our membership for awhile. So its 
very interesting to discover that. We are talking about age, salary range, and we also look for 
trends in zip codes, So if I’m looking at my database and see that 30 percent come from a 
specific zip code then I know that’s who I need  to specifically target my mail pieces to. 
 
Juliette: Oh ok. Daily Duties: 
 
Brittany: Also one thing I wanted to point out I know that we talked about this briefly at the 
graduate orientation a lot of times they were telling me in school  direct mail pieces are 
something of the past and a lot of times there moving more towards electronic communication 
which I think is a great medium.  
 
Juliette: Like doing it through the email 
 
Brittany: What we do a lot of times we contact our members via email blast.  However, I’m 
must tell you that email is a great medium and this is a effective way of communicating and I 
also think that and this has been proven that our direct mail pieces are very effective. Our 
members read them when they go in the mail it’s not your typical post card size it’s a little bit 
larger like 5 by 7 size postcard and the reason I know this is effective because we actually did a 
experiment. On one of our group members we did not send a direct mail piece invitation and then 
the next one we did and we had a 40 percent decrease in response rate from the one we did not 
send the direct mail piece. So, if think it’s something you should know cause I know that a lot of 
times  in my class while I was in school they said that that was something in the past in they 
don’t do that to often. I feel it’s very effective at least for the audience that we are targeting. 
 
Juliette: What do you like best about working in PR.  
 
Brittany: Good question. A very loaded question. I really enjoy working with people. I am 
really fortunate that when I chose my major it was something I know I was always going to joy. I 
found what I really wanted to do when I grow up at an early age. I think the beautiful thing about 
PR and mass communications is that it’s versatile and under the marketing umbrella. You get to 
do promotions, looking at data it really is a lot fun. I really enjoy developing relationships with 
members and it’s a really great feeling when you hear from them first hand that, “Yes we enjoy 
coming to your facility we love MOSI,” its really great. I would have to say it’s the people 
 
Juliette: How do recommend someone get started in the field?  
 



Brittany: Oh that’s a good question. I recommend that you do your internship, 
 
Juliette: Does it matter agency vs. corporate and how many months or does it have to be one 
month or year? 
Brittany: When I was in school I worked at two companies and I did internships for them for a 
semester each. So, about a year to really fit into the field hands on to see the very workings. I did 
learn a lot. I think what recommend is definitely two or more internships. What’s going to 
happen is you’re going to get yourself out there and start meeting influential people and people 
who will help you get where you want to be. I know that in my two positions, since graduating 
from school,  I actually knew someone at the company so that gave me a edge cause they knew 
me well and they knew I worked hard. So networking is the main benefits of the internship.  
 
Juliette: What interests or skills should someone who wants to get in the field have?  
 
Brittany: I mention before I can’t really stress enough in PR there are many different facets. 
You need someone who can communicate well. I know there’s someone who feels comfortable 
communicating with people. You’ve got one side of PR where you do a lot of writing. I 
personally am not a good writer and that’s not my forte. I don’t prefer it but I do it of course  
when I have to submit my different pieces for the newsletter and membership magazines but I 
will just say that you have to somewhat like writing you don’t have to love it but you have to be 
deceit at it. You have to be able to work on things simultaneous.  
 
Juliette. Multitask like you told me earlier before we even started the interview.  
 
Brittany: Exactly. You have to be able to prioritize, that is the one thing that I learned very 
quickly.  
 
Juliette:  like what you told me about the emails. 
 
Brittany:  Exactly.  I love my outlook calendar. I use it every day. The reminders will go off and 
so I will know hey I have to do this. It helps me out a lot.  
 
Juliette: That’s why you’re so hard to get in your office I thought I could just call you and hey 
she’s in her office but no.  
 
Brittany: Exactly. It’s important that your open and you communicate with your superiors. 
Another time you are working with people in your department and they may feel that another 
thing takes precedence and priority over something you feel is a priority. So it’s important that 
you can go to them and say, “Ok I have a laundry list let’s talk about what is the most 
important,” so that way you are communicating well with your employees and coworkers and at 
the same time you’re getting things done and being effective.  
 
Juliette: What kind of starting salary do you think a recent graduate can expect in this field? 
And I know it varies depending on the area. Let’s stick with nonprofit.  
 



Brittany: Well its difficult because when I started I was fortunate I started before the recession 
and that there was a lot of jobs and the industry was flourishing and a worked for a medium sized 
business where I got actually bonuses as well so my first job you can expect 30-35 that’s being 
ambitious because I personally know a lot of friends that made in the mid to upper 20’s . It’s a 
matter going in there and saying in your interviews up front what your needs are because if you 
are going into interview and you have all these expectations and they don’t know it then you may 
not get what you want. You need to know what you need to survive and go in there do it. I know 
it is a lot more difficult now since were in a recession and the job market is you know not doing 
so well. There are not many jobs and that means it is a lot more competitive. So that means being 
able to say, “I’m part of this organization. Hey I did these two internships. Hey I did this”, Will 
give you an edge over the competition.  
 
Juliette: So, internships are your friend  
 
Brittany: Exactly.  
 
Juliette: What advice do you have for students who are entering PR.  
 
Brittany: I was active in PRSSA. I was the events coordinator for the organization for a year and 
a half. My junior and senior year, so I work very closely with Kelly Werder and I knew Mr. 
Bachtelor pretty well. So, it’s good to really get their feedback. A lot of times it’s tough to hear 
criticism. But it’s really good because it prepares you for the real world you get a lot of 
constructive criticism when you are in the professional world. I recommend getting involved 
with PRSSAto build your resume. You need resume builders. That’s what your potential 
employers will see. I do recommend on your resume you should put your responsibility at your 
current employers and past employers but also your accomplishments because they want to see 
result oriented people. They don’t want to see oh I can do this or that no they want to see how 
you applied your skills and how you follow through with that.  
 
Juliette: Yeh MR. Batchelor spent a whole class dealing with that.  
 
Brittany: Yeh you can tell him I learn that from him. 
 
Juliette: Yeh he also said we can go into his office and he can critique our résumé. So he’s still 
there and doing the same thing. 
  
Brittany: Yeh. What they tell you is true. I think a lot of time when you’re in class you are tired 
and you don’t want to be there. It really is worth it. I really learned a lot in my first two years and 
I am now going on two and half year’s being out of school in the professional realm and I was 
able to apply those skills to PR.  
 
Juliette: What is the most important thing to know in PR?  
 
Brittany: Being strategic. A lot of PR is being observant, listening, planning ahead and using all 
your resources. So I will say thinking strategically.  
 



Juliette: Do you do Pr Programs?  Like how you got to do your objectives, strategies, evaluation 
or is that for your PR person there.  
 
 
Brittany: Yes and no. I don’t really use that exact format that they taught us in school I’m sure 
the PR specialist here does. However I do actually have something similar in long-term planning 
and short-term planning goals. I have many objectives, strategies, tactics, goals, where I want to 
be and then later I go back and evaluate them, And that’s very important. That you do follow 
your plan as closely as possible, so that way you can see results and you can go back a couple 
months later and measure your results and see what s was effective and see what you can change 
it and alter it to better meet your needs. I have right here on my shelf my Strategic Public 
Relations Management book from Mr. Bachtelor’s class.  
 
Juliette: Oh no  
 
Brittany: So, I do often grab those and reference them. I know you want to sell them to make 
some money but don’t. 
  
Juliette: Yeh. I have all my PR books I got rid of the gen. ed .  books but kept the PR books. Ok 
last question. Do you use social media? 
 
Brittany: I personally I am working on taking  a class at HCC to further my education in that 
area in the electronic field social networking via the internet; however, we are currently hiring a 
internet specialist that will be doing are social networking and social media for us.  I know that 
we are on Twitter and on Facebook and we are trying to enter that new 21st century. It’s 
something I personally would like to further educate myself in. As of right now, someone else 
does that. I do support it.  
 
Juliette: It is effective because at the Marshall Student Center we have a Facebook and we had 0 
people on there and as soon as we advertise for it the 100 people joined the page. So it’s a good 
way to get your message out.  
 
Juliette:  thanks you for my help on my PR project for Dr. Burn’s  
 
Brittany: You know Juliette over the summer we will be looking for more interns, so if you 
want to give me a call maybe around May when something opens up we can get you in here. 
Juliette: What dept? Yours? 
  
Brittany: I will probably hook you up with the PR specialist because she is always looking for 
help writing press release, contacting the media and all the upper side of PR and of course if you 
want to get in my side of PR, community relations and networking, of course we can arrange 
something for that as well.  
 
Juliette: I will contact you guys in May cause my job ends in May 
 
Brittany: Thank you Juliette  



 
Juliette: Bye Brittney bridges.  
 
 
E-mail correspondence between Juliette and Brittany B. 
 
Hello Ms. Bridges, 
  
this is Juliette and we met at the USf Graduate student orientation. I am conducting a pr 
practionar interview for my PR research class, and I would love to interview you at your earliest 
convenience. Please, give me a time this week to call you; the interview will take only 15 
minutes. 
  
thank you, 
 
Juliette Marshall 
 
Hello, Juliette: 
 
I received your voicemail and would be more than happy to be your interviewee. Does it need to 
be in person or via telephone? Friday at 10 a.m. works best for me this week. 
 
Best, 
 
Brittany 
 
Hello Brittany, 
  
Friday at 10 am is perfect I will do it over the phone. Oh, my teacher wants me to record the 
conversation and post it our class blog you will remain completely anonymous!! 
  
I will be calling you promptly at 10 AM, 
  
Thank You, 
 
Juliette 
 
That is no problem Juliette. Keep in mind that I will focus more on the community relations, 
publication writing and networking aspects of PR; I don’t actually write press releases or deal 
with the media. If you are more interested in that sector, I can recommend someone for you. 
 
Let me know. 
 
Best, 
 
Brittany 



 
 
Brittany since there are so many different areas in PR, I know that writing press releases and 
dealing with the media is not all of what PR practitioners do. I have a list of 7 general questions 
regarding your experience in the public relations field. Networking and other necessary skills are 
among some of the questions that I will be asking you; therefore, you are perfect for the 
interview. I will call you at 10 am sharp Friday morning. 
  
Thank you for helping me out on my project! 
  
Juliette Marshall 
 
Hello Brittany,  
 
 
       I wanted to thank you for letting me interview you. If you like, you can listen to the 
interview on my blog at http://juliette04.wordpress.com/. Ours is the second interview posted. 
Since my partner also interviewed someone named Brittany from Ketchum, click on the second 
interview. Thanks again for your awesome insight on the Public Relations field. 
 
I look forward to applying to intern with MOSI's  PR department over the summer. 
 
-Juliette Marshall. 


